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Module Aims

The dissertation module enables students to comprehensively explore the purpose of and
methods used in conducting academically rigorous management research. These skills will be
the subject of the three compulsory Research Methods sessions scheduled throughout the

programme.




Students will first be required to design a research proposal that will be used as the basis for
investigating and resolving contemporary management/business problems within the
dissertation. Progression through to the dissertation itself enables students to:

1. Develop a critical understanding of the philosophical, practical and ethical concepts of
research within the context of the business and management environment.

2. Gain a practical knowledge of the appropriate software available to analyse data as an
intermediary in the search for business solutions.

3. Devise and undertake a personal programme of academically based business or
management research in order to enhance and utilise independent study skills, develop
conceptual thinking and problem-solving abilities to produce practical and applicable
conclusions of relevance to business and management.

Students will present the dissertation in approved format and chapter sequence and provide
additional detail through the medium of the dissertation handbook.

Glyndwr University will provide the necessary academic supervision and support throughout
the compilation and submission of the dissertation.

Expected Learning Outcomes
At the end of this module, students should be able to:
Knowledge and Understanding:

1. Establish the purpose and context of academic research and select appropriate
research methodologies.

2. Critically review published academic literature within the body of knowledge relating to
the subject areas of business and management.

3. Demonstrate a critical insight into the philosophical and conceptual traditions
underpinning academic research.

4. Undertake meaningful selections from a range of research options and data collection
methods.

5. Formulate an answerable research question with a supporting aim and objectives that
complies with academic research ethics and present a solution in a manner that is
rigorous, reliable, valid and authentic.

6. Utilise appropriate software to analyse research data in order to analyse findings, reach
conclusions and identify solutions to the research question.

7. Plan, manage and write a structured dissertation that complies with the guidance
provided in the dissertation handbook to develop study skills, empirical work and
research skills within a defined business area.

Transferable/Key Skills and Other Attributes:

e Use information and knowledge effectively in order to abstract meaning.

e Solve complex problems using appropriate decision-making techniques.

e Communicate effectively using listening, oral, written and media techniques.
o Effectively use Communications Information Technology tools and packages.
o Demonstrate effective performance within a team environment.

e Select appropriate leadership styles for different situations.




¢ Recognise and address ethical dilemmas and corporate social responsibility issues.
¢ Manage creative processes, organise, synthesise and critically appraise.

Assessment

Student supervision and support will commence at the start of the module to provide guidance
for the design, structure and completion of individual research proposals. The research
proposal will be subject to approval by the Dissertation Module Leader or other designated
academic supervisors drawn from the programme team and is designated as a formative
assessment. A clear business problem with objectives and a research framework form the
recommended content of the proposal that is expected to have an approximate word count of
2,000. The dissertation requires students to undertake an in-depth research exercise involving
areview of relevant literature followed by the selection of appropriate research methods leading
to the collection and analysis of empirical data as a foundation for solutions and
recommendations.

Assessment | Learning Type of Weighting Duration | Word count
Outcomes to be | assessment (if exam) | or equivalent
met if appropriate

One 1,2,,3,4,5,6,7, Dissertation 100% 15,000

Learning and Teaching Strategies

Research methods techniques and concepts will be delivered via a progressive three-block
sequence of lectures interspersed throughout the programme to provide students with the skill
base to design a research framework based on a research problem drawn from an
organizational context with which they are familiar. Students will be actively encouraged to
discuss, explore and question to develop their own personal reflections and gain an
appreciation of the links between management and business theory and practice which will
involve drawing on their own experiences.

Case studies, numerical activities and practical computing exercises, using software packages
form an integral aspect of the block delivery to enable students to experience and work with
various research methodologies and techniques. Students will be advised to search the
internet to source additional relevant material and identify the most suitable research methods
for their personal research question. Through the adoption of these strategies an active
learning environment will be created to provide a rich and meaningful learning experience for
all module participants with a focus on the evaluation of prevailing business problems and
concerns.

This approach provides a foundation for specialist and focused research proposals that reflect
the individual business priorities and concerns of the Executive MBA cohort and ensure they
are linked to and derived from the bodies of knowledge that students have studied during the
taught elements of the programme.

Academic supervision on a group and individual basis will be provided via a sequence of pre-
arranged appointments during and following the submission and approval of the research
proposal. Supervision will encompass monitoring student progression, providing feedback,
support and discussion.




Syllabus Outline

Critical academic writing

The research question and hypotheses, justification, aim and objectives
Research methodology, concepts, definitions

Research design

Research Ethics

The literature search and review

Inductive and deductive concepts

Sampling methods

Data collection techniques

10. Qualitative and quantitative methods

11. Inferential statistical analysis

12. Application of analytical tools using relevant and appropriate software packages
13. Research ethics

14. Objectives, content and structure of the dissertation

15. The research proposal as a distinct framework and foundation for the dissertation
16. The research plan

17. The role of the supervisor
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